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Sales Writing Elements 
 

We have already studied the basic AIDA structure for a sales pitch, which could range from anything 
from an email, to a letter, to a legal update, to a formal pitch document, we should further know additional 
sales writing elements, each of which may be only a sentence in length, to add to our AIDA. We have 
already seen three such sales writing elements:  
 

1. The Call To Action Element   
at the end of the message, tell the prospect what to do 
“Thomas, if you can send us the contract by Friday, 17th, we will be able to give you an initial 
review for the folloing Friday, 24th”. 
 

2. The Final Element    
increase response rate with “if you don’t answer, I will call”  
“I understand you are very busy at present, so, if I don’t hear from you by Friday, 17th, I will give 
you a quick call to check if this is interesting for you.  
 

3. The PS Element    
make a final strong impression with a PS (contents can differ) 
“PS: I really believe this matter is of utmost importance for your firm. Do kindly take note of it and 
act upon this advice at your earliest opportunity. Believe me, Thomas, it is better to be safe than 
sorry.” 
 

We can now expand our reserve of elements to add in our sales writing to include these following below: 

4. The Justified Deadline Element set a deadline for a reply for them, don’t be too available 
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

5. The Cross-Sell Element  offer, in one sentence, a UVP from another practice 

 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 
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6. The Up-Sell Element  suggest, in one sentence, a more premium solution 
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

7. The Re-Sell Element  propose ahead to cover this matter next quarter  
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

8. SBI Element     use SBI for stronger praise/feedback 

 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

9. +FAB / -FAB Element  make a combined carrot and stick FAB for persuasion 

 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 
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10. Personal Endorsement Element tell them you used the service and it was good 
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

11. The Freebie Element  offer a free service as a hook to catch the prospect 
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

12. The Personalization Element add a personal “fluff” sentence, to increase social equity 
 

____________________________________________________________________________

____________________________________________________________________________

____________________________________________________________________________ 

 

 

Advanced Leads from Writing – Your 13th Element: 

Please try to think up one other sales writing element which you use in your writing, which you could use 

in your writing, if you think it could be useful to share with the colleagues to add as a 13th Sales Writing 

Element. Be prepared to explain the value of this element and its function:  

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________

__________________________________________________________________________________ 

 


